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Reach more attendees by running target group specific ads on XING

• How do you get the most out of your ads and which steps are required? In our marketing 
guide, we provide you with the most important information to run successful ads.

• After you have created your event on XING, you can start setting up your event ad  
on this page (www.xing.com/xas). 

• Click on ‘Create new ad’ below and select ‘Your XING event’ on the next page as advertising 
content for your ad.

• A window displays including a drop-down menu from which you can select the event to be 
advertised. 

• We are running the ads at three locations: 
• On the home page in the XING members’ newsfeed
• Right side bar on the XING home page
• In the News area within the XING app

1.    Your potential: Where do we run the ads?

2.    The first step: Creating ads!
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• Ads on XING follow a bidding or auction-based concept: The system runs those ads  
that have the highest bid and the best click rate among bidders with similar target groups. 

• The bidding price is the most important factor. The higher the price, the more likely 
it is that your event ad is run. You can find helpful guidelines related to the current 
pricing model in the ‘Settings’ screen under the ‘Maximum bid’ field.

• Choose between two bidding systems: Pay per click or per 1.000 ad impressions.

We recommend: When opting for payments per click, you only have to pay 
if a user clicks on your event ad (as opposed to being charged for the number 
of times the ads are run).

• When opting for payments per 1.000 ad impressions, you do not have to pay until 
your ads have been run to 1.000 XING users. In this context, the click rate of your 
ad does not matter for billing purposes.

• Specify a total budget. If you have used up this budget, your ads will no longer be run 
on XING and you will not incur any additional costs.

• You can choose from several options to 
reach your target group: Country, region, 
age, sex, career level, industry, field of work 
and number of employees.  

Tip: For further information about  
selecting your target group, see the  
marketing guide “Target group selection”. 

• Less is more: Try to narrow down your 
target group as much as possible to reach 
XING users that might be interested in your 
message. 

Tip: The accompanying slider on the right 
displays how many users you will be able 
to reach with your targeting strategy.  
It furthermore helps you in assessing the 
size of your target group.

3.    Define your target group

4.    Enter bidding criteria for your ad
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• Image: Upload an informative image that 
supports your ad’s message and emotion- 
ally appeals to your recipients. Make sure 
to upload a square image with a maximum 
size of 192 x 192 pixels. The file size should 
be no more than 50 MB.

• Text: We recommend trying out various 
advertising texts and images in multi-
ple ads and to then regularly review the 
individual performance reports to identify 
what works best for you. To get started, 
use these tips as a guideline:

5.    What should the design of your ad be – and what should it include?

• Within the text, include a clear call to action for your target group.
• Highlight special benefits, promotions, or special offers.
• Briefly describe why users should attend the event and what makes your event 

special.

• Divide your total budget into a daily budget. This will help you to better control your costs 
and how your event ad is run. By dividing your budget, you will furthermore be able to 
make sure that your ad is run on the XING network until the specified date.

• If you have received a voucher for your ads on XING, you can redeem it in the Settings 
screen below. Within Redeem voucher, click on the link and enter the voucher code.

Note: If you do not use up the whole voucher amount, you can redeem the rest when  
running another ad.

• Select the sender of the ad:  
You can choose between your own XING 
profile and your company profile. How-
ever, to display your company profile as 
the sender of the ad, you must be a (co) 
administrator.

• You can furthermore use a previous ad 
as a template. To do this, click on the 
gear icon on the right next to your ad 
and select the ‘Copy ad’ option.
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• If you run ads on XING, you also have access to statistics that inform you about your ad’s 
performance. To open the statistics, on the XING home page, click on the gear in the upper 
right corner and then click on ‘Manage ads’.

• On the ‘Manage Ads’ tab, you can see the following figures:
• Ad impressions
• Clicks
• Click rate
• Average bids
• Total budget used
• Budget used per day 

• Do you think that your ad is not run often enough? Then we recommend specifying a higher 
bidding price and observing how your reach develops.

• If you notice that users still do not click on your ad often enough, you should take a close 
look at the image you have selected and how you have formulated your text. To compare,  
try running two different ads against each other for a week. Keep the winning ad online for 
the rest of the term.

Tip: If you opt for an event page with the additional Event Plus functionality, you can see  
all visitors who clicked on your ad. You can then invite these visitors to your event using  
a personalised message.

6.    Measure your success and improve your ad’s performance

• At the start of each month, you will receive an invoice for all delivered ad impressions  
or actually performed clicks. In this calculation, both clicks on the ad itself and on the 
sender of the ad (i.e. profile or company profile) are included. If your ad failed to generate 
any ad impressions or clicks, you will of course not be charged.

7.    How to measure billing and payment

• If you redeemed a voucher for 
your ad, we will of course not 
charge you.

• Do you still have questions that 
we have not answered yet?  
Then you should consult the 
help section on XING (www.xing.
com/xas/faq). Here you will find 
additional information about 
running ads on XING.
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More attendees for your business events!

Events
If you have questions about our products, contact our support:

support@xing-events.com


